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1. ITacmopT KOMILIEKTA OLIEHOYHBIX CPEACTB

1.1 O6aacTh NPpUMEHEHUsI KOMILIEKTA OLEHOYHBIX CPeJICTB

KontponbHo-ouenounsle cpeacrBa (KOC) npenHasHadyeHbl 11 KOHTPOJS U
OLICHKH 00pa30BaTeNIbHBIX JOCTI)KEHUN OO0YyYaroIMXcsi, OCBOUBILUX MPOrpaMMy
yuebHoi  nmucuuiumabl OI'CD.03 HMHocTpaHHBIA S3bIK B MPOQPECCHOHATBHON
NEeATEIbHOCTH

KOC BKIIOYAIOT KOHTPOJIbHBIE MaTepHajbl Ul IMPOBEIEHUS TEKyIEH U
IPOMEXYTOUHOM arrecTanuu B popme auddhepeHIMpOBaHHOTO 3a4YeTa.

KOC pa3paboran Ha OCHOBaHUM padboYell MporpaMmbl yUeOHON THUCLUIIINHBI
OI'C3.03 NHocTpaHHbIi S3bIK B MPpodecCuoHaIbHON ASSTEILHOCTH

1.2 Henu u 3aga4m yyeOHON TUCIUIUIMHBI — TPeOOBAHUSA K pe3yJbTaTam
OCBOEHHsI Tmporpammbl: B pesynapTate oCBOEHUS y4eOHOW UCIUTLIAHBI
00y4aromuics T10KEH YMeTh:

Y1 oOmarecs (YyCTHO © THCHBMEHHO) Ha WHOCTPAHHOM SI3BIKE Ha

npodeccuoHaNbHBIE U TOBCETHEBHBIE TEMBI;

VY2 mnepeBoauth (CO ClOBapéM) HMHOCTPAHHBIE TEKCThI MPOGECCHOHATHLHOU

HaIlPaBJIECHHOCTH;

VY3 camocTOsITENbHO COBEpUIaTh YCTHYIO U NHCbMEHHYIO pe€db, MOIOJIHATH

CJIOBapHbIH 3ar1ac.

B pesynbrare ocBoeHHs y4e€OHOW IUCLUIUIMHBI OOYYarOUIMICS IOJKEH
3HATh:

31 nexcuyeckuit (1200-1400 nekcM4ecKUX €IUHUII) U TPAMMATHUYECKUA MUHUMYM,
HEOOXOMUMBIA Ui YTEHHUsT U IepeBoja (Co ciloBapéM) MHOCTPAHHBIX TEKCTOB
npodecCHOHATbHON HATIPABICHHOCTH;

32 JIEKCUYECKMH MHHHMMYM, OTHOCSILIMICS K ONMCAHUIO NPEIMETOB, CPEACTB U
IPOLECCOB MPO(PECCUOHANBHON eATEeIbHOCTH;

33 mpaBuna yTeHHUs TEKCTOB (OCOOEHHOCTH MPOM3HOIIEHUS) MPOQEeCcCCHOHATbHON
HaIPaBJIEHHOCTH.

O6mue (OK) koMmeTeHUMH, KOTOPbIE AaKTYalU3UPYIOTCS MPH HU3YUYECHHUH
y4eOHOU JUCIUIUTUHBL:

OK 01. Beibupats criocoObl perienus 3a1a4d npopecCHOHaIbHON AeSITENbHOCTH
NPUMEHUTEIBHO K Pa3IMYHBIM KOHTEKCTaM;

OK 02. MHcnonp3oBaTb COBpPEMEHHBIE CpEACTBA [OMCKAa, aHauu3a U
UHTEpIpeTanuu UHGopMauu U UHGPOPMAIIMOHHBIE TEXHOJOTHUU JJIsl BBIIOJHEHUS
3aJ1a4 NpoPeCCUOHAIBHON 1E€ATEIbHOCTH;

OK 03. IlmanupoBaTh U peaM30BBIBATH COOCTBEHHOE MPOGECCHOHAIBHOE U
JMYHOCTHOE pasBUTHE, peANnpUHUMATETBCKY IO JEeSATEIBHOCTD B
npodeccuoHanbHOM chepe, UCnoIb30BaTh 3HAHUS MO (PMHAHCOBON I'PaMOTHOCTH B
Pa3IMYHBIX KU3HEHHBIX CUTYaLIUSX;

OK 04. DddextnBHO B3aUMOJIECUCTBOBATh W paldOTaTh B KOJUIGKTUBE U
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KOMAaHJI¢;

OK 05. OcyumectBiATh YCTHYH0O M HHUCBMEHHYIO KOMMYHHUKAIMIO Ha
rocyiapcTBeHHOM si3bike Poccuiickoit ®enepanun ¢ yd4eToM OCOOEHHOCTEH
COLIMAJIBHOTO U KYJIBTYPHOTI'O KOHTEKCTA;

OK 06. IIposiBiATH IPAXKIAHCKO-NIATPUOTHYECKYIO ITO3UILIUIO,
JEMOHCTPUPOBAaTh  OCO3HAHHOE  I[OBEJEHUWE HAa  OCHOBE  TPaJULMOHHBIX
oOIIeYeNIOBEUECKUX IIEHHOCTe, B TOM YHCIE C YYE€TOM TapMOHHU3alUuU
MEXHALMOHAIBHBIX M MEXPEIUTHO3HbIX OTHOLIEHWH, MPUMEHSITh CTaHAAPThHI
AHTUKOPPYILIMOHHOT'O IOBE/ICHUS;

OK 07. CopeiicTBOBaTh COXPaHEHUIO OKpYy X arouien cpenpl,
pecypcocOepeKeHUI0, MPUMEHITh 3HAHUS 00 HM3MEHEHUM KiIuMaTa, MPUHIUIIBI
OepeXJIMBOrO  MPOU3BOJACTBA, A(P(PEKTUBHO JCHCTBOBATh B  YpPE3BBIYANHBIX
CUTYaLUsX;

OK 08. Hcnonps3oBaTh cpenctBa (pU3NYECKOW KyJIbTYpbI Ui COXPAaHEHUS U
YKpEIJIEHUsI 3J0pOBbsS B Tpolecce Npo(hecCHOHANBHOW NEATEIbHOCTH U
NoJIIepKaHUS HEOOXOAUMOT0 YPOBHS (PU3NYECKOM MOATOTOBICHHOCTH;

I[lnanupyembie  JUMYHOCTHbIE  Pe3yJIbTATBI  OCBOeHHUsI  padoueil
MPOrpamMmblI:

JIP 5. [lemOHCTpupyrOWM NPUBEPKEHHOCTb K POAHOM  KYJBTYpE,
HUCTOPUYECKOW MaMsATH Ha OCHOBe J0OBM K PoawmHe, pogHOMY Hapody, Malioi
pOAVHE, NPHUHATUIO TPAJWLHMOHHBIX LEHHOCTEH MHOTOHAIMOHAJIBHOTO Hapojaa
Poccun.

JIP 7. Oco3Haromuii NPUOPUTETHYID LIEHHOCTh JIMYHOCTH YEJIOBEKA;
YBaXaIOIMA COOCTBEHHYIO U UYXXYI YHHUKAJIbHOCTh B PAa3jMYHBIX CUTyalUsAX, BO
Bcex (hopMax M BUJAX JIEATEIbHOCTH.

JIP 8. IlposBnsitonuii U JEMOHCTPUPYIOIIUN YBAKEHHUE K MPEACTABUTEIAM
pPa3TUYHBIX 3THOKYJILTYPHBIX, COITMATBHBIX, KOHPECCHOHANBHBIX W WHBIX TPYIIIL.
ComnpuyacTHbIE K COXPAHEHUIO, MPEYMHOXKEHUIO M TPAHCIALMU KYJIbTYPHBIX
TPaJULIMK U LIEHHOCTEW MHOTOHAIMOHAIBHOIO POCCUMCKOTO rOCyAapCTBa.

JIP 9. CobOmronmaromii ¥ MpomaraHAMPYIOMIMKA MpaBWiIa 310pPOBOTO H
6e3omacHOro o0pas3a KU3HH, CIIOPTA; MPEAYPEKAAIONIHNA MO0 TPEO0ICBAFOIIIHIA
3aBUCUMOCTH OT aJIKOTOJis, Tabaka, MICUXOAKTUBHBIX BEIIECTB, a3aPTHBIX UTP U T.1.
CoxpaHsIoMMi TCUXOJOTHYECKYI0 YCTOMYMBOCTH B CHUTYaTHUBHO CJIOXKHBIX WIIU
CTPEMUTEIIBHO MEHSIOIINXCS CUTYaIUsX.

JIP 10. 3a0oTsimuiicst 0 3anuTe OKPYKaroIIe cpeibl, COOCTBEHHOW U 4y»KOi
0€301MacHOCTH, B TOM YHCIie IUPPOBOIA.

JIP 11. TlposiBastomumii yBaKeHHE K 3CTETUUECKUM IIEHHOCTSM, 00J1aaroIit
OCHOBaMH 3CTETUYECKON KYJIBTYPBI.



1.3 Pe3yabTaThbl 0CBOCHUS YUeOHOM TMCIUTIUHDI,
NnojJie:Kalme nmpoBepKe

HaunmenoBanue pa3nenos u Komast Cpencrea CpencTBa KOHTPOIIS U
TeM YMGHI/Iﬁ (y) KOHTPOJIA U OLICHKU OLICHKHU pC3YyJIbTATOB
sHannii (3) ’ pe3yJIbTaToB 00yueHus
’ o0yueHHs B paMKax
JIMTHOCTHBIX B paMKax IPOMEKyTOUHOI
pesysbraros (JIP), TeKyLlel aTTecTaluu
(bopMupoBaHUIO aTTecTaluu (HOmMep
KOTOPBIX (HOMep 3a1aHus) | 3a7aHKA/KOHTPOIHLHOTO
CHOCO6CTBy€T Bonpoca/
SJIEMCHT 3K3aMECHALIMOHHOI'O
IIPOrPaMMBI ousera)
1 2 3 4
Pazjaen 1. II3 Ne 1 KB 1
HUcropus pazBuTus T31
au3aiiHa U rpaguyecKoro V1,V2 V331
HCKYCCTBA JIP 5,7, 8,9, 10,11
Tema 1.1. Uctopus I13 Ne 2 KB 2
Pa3BHTHS V1,¥2,V3,31 T32
rpaduIecKoro UCKYCCTBA | 7p 57 9 0 10 ]]
Tema 1.2. I13 Ne 3 KB 3
Ucrtopus pazsutus VI V2 V3 3] T3 1
JsanHa JIP 5,7, 8,9, 10,11
Tema 1.3. I13 Ne 4 KB 4
[Mpodeccus nuzaiinep T3 2
V1,V2,V3,31
JIPS5,7, 8,9, 10,11
Tema 1.4. I13 Ne 5 KB 5
OCHOBHBIE HaIIPaBIICHUS B T3 1
HCKYCCTBE U JU3aliHe V1,V2,V3,31
JIP 5,7, 8,9 10,11
Tema 1.5. I13 Ne 6 KB 6
T3 2

CoBpemeHHbIE TU3alHEPHI.

V1,V2,¥3,31
JIP5,7,8,9 1011




Pa3znen 2 . CoBpeMeHHbIE TI3 Neo 7 KB 7
BOIPOCHI V1,¥2,V3,31 T3 1
npogdeccuoHaIbLHOU JIP 5,7, 8,9 10,11
NeATeTbHOCTH
Tema 2.1 I13 Ne & KB 8
[TpodeccuonansHoe T3 2
oOydeHue u cpena B V1,V2 V331
npodeccuu au3aitHep JIPS5,7, 8,9, 10,11
Tema 2.2 I13 Ne 9 KB 9
[Mudposas neyars.. T3 1
V1,V2,V3,31
JIP5,7,8,9 10,11
Tema 2.3. I13 Ne 10 KB 10
OcHOBHBIE BUIbI TIEYATHOU V1.V2.V3.31 T3 2
MpoAyKIIH JIP5,7, 8,9 10,11
Tema 2.5. I3 Ne 11 KB 11
dopma, pazmep, T3 1
MIPOCTPAHCTBO B V1,¥2,V3,31
rpaguIecKoM au3aiHe JIP 5,78 9 10,11
Tema 2.6. [luzaiin I13 Ne 12 KB 12
TOProBOH MapKu V1,V2,V3,31 T3 2
KOMITaHWH, pa3pabotka, |JIP5,7,8,9, 10,11
NPOJIBHKCHHE
II3 Ne 13 KB 13
T3 1
V1,V2,V3,31
Tema 2.7. JIP5,7,8,9 10,11

Pexmama




Tema 2.8. [13 Ne 14 KB 14
Jv3aiiH yrmakoBOYHOM T3 2
MPOAYKHHHI V1,¥2,V331
JIP 5,7,8,9, 10,11
Tema 2.9. I13 Ne 15 KB 15
[IporpammHuoe T3 1
o0ecrieuenue V1,V2 V331
npohecCHOHATBLHOM JIPS5,7, 8,9, 10,11
JESITCIIBHOCTH
Tema 2.10. I13 Ne 16 KB 16
5 5 | VLY2 V331 132
Konorus. SKo-m3akH. | 5789 1011
2.11. Dpronomuka I13 Ne 17 KB 17
V1,Y2,Y3,31 131
JIP 5,7,8,9, 10,11
2.13. Iloprdonmo I13 Ne 18 KB 18
COBPEMEHHOTO JM3aiHepa T3 2
V1,V2,V3,31
JIP 5,7,8,9, 10,11
Pasnen 3. JleoBasi u I13 Ne 19 KB 19
npogeccuoHaNbHAas T3 1
cpena o0leHusi. JTUKA U
npogeccuonasmoro | VY2 Y331
P JIP 57,8, 9, 10,11
o0 eHus
Tema 3.1 I13 Ne 20 KB 20
CobecenoBanue T3 2
V1,V2,V3,31
JIP 5,7,8,9, 1011
Tema 3.2. I13 Ne 21 KB 21
JlenoBast nepenucka V1,¥2,V3,31 T3 1

JIP5,7,8, 9 1011




Tema 3.3. I13 Ne 22 KB 22
V1,Y2,V3,31 132
. JIPS5,7, 8,9, 10,11
MapKeTHHT Tu3aiHEepPCKUX
ycayr
Tema 3.4. I13 Ne 23 KB 23
JlenoBble IEperoBOpB.I. T3 1
Ob6cyxeHue ycaoBHii VI V2 V33l
JIOTOBOPOB U KOHTPAKTOB JYP, 5 7 8,9 10.11
Tema 3.5 V1,V2,V3.31 113 Ne 24 KB 23
CrpykTypa NpeAnpusTys. | ;7p 5789 10,11 T3 1
Paznean 4. I13 Ne 25 KB 22
Oo6mepasrosopHasi V1,V2 V331 T3 2
JEeKCHKa JIP 57,8 9 10,11
Tema 4.1 V1,V2,V3.31 113 Ne 26 KB 23
3HaMEHUTBIC XYNOKHUKH | 7D 57 8 0 10 ]] T3 1
Poccuu 1 3apy6eHBIX T
CTpaH
Tema 4.2. V1.V2.V3.31 I13 Ne 27 KB 25
KynbTypa u Tpaguunn JIP57 8 9 1011 T3 1
CTpaHbl U3y4aeMOI0 SA3bIKa e
Tema 4.3. V1,V2,V3,31 I13 Ne 28 KB 26
Hcropus cTpansl JIP 5,7, 10,11 T3 2
M3Yy4aeMOro si3bIKa
I13 Ne 29 KB 27
T3 1
Tema 4.4. V1.V2.V3.31

MupoBsl€ HIEeAEBPEI
KyJIbTYPBI U HCKYCCTBa

JIP5,7,8,9 1011




JuddepenurpoBaHHbIi
3auer

V1,V2,¥3,31
JIP5,7,8,9 1011

I13 Ne 30

KB 4
T32




2. KoMIJIEKT O1IeHOYHBIX CPEACTB JJIM TeKYIlleil aTTecTaluu

2.1. lIpakTuyeckue 3axanus (I13)
Texcr Nel. Graphics - the most ancient form of art that exists to this day.

The first graphic works appeared at the earliest stages of development of human society, when
the ancient man scratched the images on the stones and walls of caves, on bone plates. Creating
his first drawings, which recorded not only any events and the world, but also for a long time
served as a means of communication between people, primitive man laid the Foundation for the
art of graphics.

For a long time graphic images had no independent value and served only as decoration of the
house or objects.

With the advent of writing graphics began to be purely decorative and widely used in
handwritten books, parchments, letters for decoration or explanation of the text, and the very
creation of fonts was reborn in the great art.

The term "graphics" was originally used only in relation to writing and calligraphy, as it was the
basis for the creation of handwritten texts.

The term "graphics" was originally used only in relation to writing and calligraphy, as it was the
basis for the creation of handwritten texts.

Then the graphics was defined as art, which is based on the line, the contrast of black and white.
Graphics (from Greek. "grapho" — "I write") — visual art, including drawing and works of art,
based on the art of drawing, but having their own expressive means and visual capabilities.
Color in graphics is not the main thing, as for example in painting, but here it plays an auxiliary
role

Graphic art includes both drawing itself and printed works of art (engraving, lithography, etc.),
which are also based on the art of drawing.

The most ancient and traditional form of graphic art is drawing, the origins of which can be seen
in primitive rock paintings and in ancient vase painting, where the basis of the image is a line
and a silhouette.

The only difference between graphic works and painting is the material. It will always be, pencil,
ink, pen, pastel, charcoal, various sauces, sometimes as additional materials used watercolor and
gouache. But here the color is not the main and auxiliary role, shading or, conversely,

highlighting the individual elements of the picture.
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Texcr Ne2 UcTtopus pa3BuTHus rpagu4ecKoro au3aiHa

It is believed that the design originated in the era of industrial production. Graphic design at first
meant artistic editing of text and images on a printed page to form a visual and verbal image for
the purpose of informing and entertaining the reader. With the advent of color printing in the late
XIX century, graphic design has become a separate art form. In the production of mass printed
products and advertising at that time were involved mainly people who usually do not have art
education. The situation changed in the first half of the twentieth century. European artists
quickly responded to advances in science and technology and were the first to make radical
changes.

Today, professionals have several schools that, one way or another, influenced the development
of graphic design. The most notable were the American advertising graphics that existed in the
thirties-fifties of the last century and the twenties of Russian constructivism, the seventies — the
Swiss school of graphics of the sixties - the Polish school of poster, as well as the Japanese
school of poster — 60-80 years of the twentieth century Undoubtedly worthy of mention and
some other schools of graphics and poster — English, Finnish, German, French, Dutch and others.
Nascent schools of Internet design have roots in all countries, and there is a chance to hope that
the Russian school of design in this new field will achieve such high results as Western schools.
The main directions of the new flow of design were the creation of banners and websites.
Modern times marked the emergence of the world organization of graphic design, which has the
abbreviation ICOGRADA. There is also an international Council of graphic design associations,

and in our country — the Academy of graphic design.

Texcr Ne3. IlepeBeaure TeKCT

IIpogeccus nusaiinep

At all times, people sought to improve the beauty of their homes, clothes and even the
environment to be able to stay in harmony with nature and yourself. Someone made masterpieces
with their own hands, and someone asked for help from professionals who can create incredible
views. In today's world, the specialization of such people is known as the profession of designer.
Who is the designer? Despite the fact that the designer profession has become really popular and
in demand only in the twentieth century, the name itself has a long history. Its origins date back

to the era of the Italian Renaissance, when the word "disegno" meant drawings and projects that
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were the basis of the idea. Depending on the type of activity of a design specialist, there are
several main branches of this profession: industrial (design and creation of household appliances,
transport, tools, furniture);

Environment design (creation of interiors, design of buildings, plots); graphic (creation of
trademarks and signs, commercials using computer graphics);3D-design (creating animations,
presentations, layouts using special computer programs); landscape (works related to the design
of land, parks, gardens);

Design of clothes, shoes and accessories. Design objects are present everywhere and in
everything that surrounds us. In addition to the now popular specialists in the creation of clothing
and interior, in the modern world are widely in demand developers of jewelry, accessories,
utensils, furniture, etc. in A word, the object of design can be anything — from a needle to an
airplane, every talented artist can become a designer to become a specialist in this field and have
a stable financial income, it is necessary to possess such qualities and skills as:

Observation,;

Creative thinking;

Developed imagination;

Sociability;

Ability to work with a large amount of information;

Patience;

Ability to work in a team;

a sense of tact in dealing with customers.

Texker Ne4. [lepeBeauTe TEKCT HA AHTJIMHCKHI A3BIK

IIpeumyiecTBa M HeIOCTATKH NPodeccun

B otnuuune ot MHOTUX Jpyrux mpogeccuii, MpeACcTaBIeHHBIX Ha PIHKE TPYAA,
JU3aitHEPCKOE PEMECIIO MOXKET IPUHOCUTH HE TOJIBKO YJI0BOJILCTBUE, HO U XOPOIIIYIO
¢unaHcoByto mpuObLTb. Criennanuct paboTaeT Ha 3aKa3, IOATOMY, B OTJIMYHE OT XyI0KHHUKA, OH
BCEr/la MOKET ObITh YBEPEH B TOM, UTO €T0 TPY/bl OYIyT OIUIaYEHBI.
Opnako, ¢ APYroit CTOpOHBI, 0POPMUTENH HE MOXKET IMO3BOJIUTH ce0€ TBOPUTH TOJIBKO TOT/A,
Koraga €CTb BAOXHOBCHHUC. HOpOIO 3aKa3s3 H€O6XO,Z[I/IMO BBITIOJIHUTH B KpaTqaﬁMHe CpOKH, BCIb
KJIMEHT HE TOTOB KJaTh. XOPOIIO, €CJIM TBOPUYECTBO, KAK TOBOPHUTCS, B KPOBH Y XYJOKHUKA-
opopmutenda. Ho, eciu kpeaTUBHOE MBbIIITICHHE TPeOyeT Ype3MEPHBIX YCUIINN, TO TOCTOSTHHBIN

IIOHUCK HOBBIX Hﬂeﬁ HECPCAKO NPUBOAUT K MOpPAaJIbHOMY HCTOIICHUIO U ACTIPECCUU.
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Emé oxHoi mpo6ieMoli MOKET cTaTh BHYTPEHHSISI TUCTapMOHHMS au3aiiHepa. [lanexo He Bcerma
BKYCHI KIINEHTA COBIIAJIAIOT CO BKYyCaMU XYAOXKHUKA-0(DOPMUTES, ¥ TOT 1A TIPUXOTUTCS
BBITIOJHSATH pa0doTy, KOTOpas HE 1O AyIIe.

be3ycioBHO, HCKYCCTBO M3aliHA — 3TO HEJIETKOE PEMECIIO, HO OHO MMEET HEMaslo IPEUMYIIIECTB.
Jwn3alinepckas IeaTebHOCTh MPUHOCUT XOPOILUM 10X0/1, KOTOPbI YBEIUUUBAETCSA C POCTOM
npodeccuoHaIn3Ma.

Emé omHUM HEOCTIOPUMBIM MPEUMYIIIECTBOM TPY/Ia SBISETCS BO3SMOXXHOCTH paboTaTh HA JJOMY.
['eHepupoBaTh HIIEH U CO3/IaBaTh MMPOEKTHI MOKHO HE TOJILKO B O(HCE, HO U B CBOCH KOMHATe,
MIOCKOJIBKY JIJISl KJIIMEHTA BaXKECH TOJIBKO PE3yJIbTar.

Takxum oOpazom, mpodeccus Au3aifHEP MOKET CTaTh HACTOSIIIUM MTPU3BAHUEM JIJISI TBOPUECKHUX U
KPEaTUBHBIX JIFOJICH, KOTOpbIE HE MPUBBIKIN K MOHOTOHHOM U PyTUHHOU paboTe, a MEUYTAIOT
TBOPUTH, JIeNIaTh MUP MPEKpacHEe U MOJTydaTh XOPOUIHiA (PMHAHCOBBIN JOXO/I.

3ananue NeS. OTBeTbTE HA BONIPOCHI

1. Do develop and what graphic produce designers?

2. Gather do relevant how information designers?

3. Designers what to time to devote considerable?

4. Graphic why use computer designers do packages software?

5. The design that designers do the present completed?

6. Sketches do how graphic or prepare designers layouts?

3amanue Ne6. [locTaBbTe ry1aros B npaBujibHOM (popme

1. A graphic designer (create) visual solutions to communications problems.

2. Sorry, but a designer (review) catalogue and (order) samples now.

3. An increasing number of graphic designers also (to be) involved in developing material for
Internet Web pages, interactive media, and multimedia projects.

4. Graphic designers (take) into consideration cognitive, cultural, physical, and social factors in
planning and executing designs for the target audience.

5. Identifying the needs of clients (become) increasingly important for graphic designers at
present.

6. Graphic designers (use) a computer to illustrate their vision for the design.

7. Designers also may (devote) a considerable time to developing new business contacts,
choosing equipment, and performing administrative tasks.

8. The need for up-to-date computer and communications equipment (to be) necessary for
graphic designers.

9. They may (create) graphs and charts from data for use in publications.
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10. Designers also (select) the size and arrangement of the different elements on the page or
screen.
3aganue Ne7. Onpenesnre: BepHO, HJIH HET
1. Graphic designers sometimes supervise Ist year students who follow instructions to complete
parts of the design process.
2. Graphic designers prepare sketches by hand only to illustrate their vision for the design.
3. Graphic designers use specialized computer software packages to help them create layouts and
design elements and to program animated graphics.
4. Designers then present the completed design to the constructor for approval.
5. They select colors, sound, artwork, photography, animation, style of type, and other visual
elements for the design.
Texcr Ne8. IlepeBeauTe TEKCT U ONpeeIUTE €ro IJIABHYI0 HACK0
The text is about ..., the text covers the problems of ..., the text
Discusses the issues of ... etc.

Graphic designers
Graphic design is versatile. It may embrace a multitude of diverse design-related industries.
However, on the whole design encompasses services provided by professional artists, de-
signers and image makers. We think graphic design is not just a beautiful visual representation,
but a science in its own right, with its own philosophy and history. It marries painter’s art and
analyst’s precision. After all, any graphic design, operating non-verbal and visual symbols, may
exert great influence on the audience.
Graphic designers - or graphic artists - plan, analyze, and create visual solutions to
communications problems. They find the most effective way to get messages across in print and
electronic media using colour, type, illustration, photography, animation, and various print and
layout techniques. Graphic designers develop the overall layout and production design of
magazines, newspapers, journals, corporate reports, and other publications. They also produce
promotional displays, packaging, and marketing brochures for products and services, design
distinctive logos for products and businesses, and develop signs and signage systems -called
environmental graphics - for business and government. An increasing number of graphic
designers also develop material for Internet Web pages, interactive media, and multimedia
projects. Graphic designers also may produce the credits that appear before and after television
programs and movies. The first step in developing a new design is to determine the needs of the
client, the message the design should portray, and its appeal to customers or users. Graphic
designers consider cognitive, cultural, physical, and social factors in planning and executing

designs for the target audience. Designers gather relevant information by meeting with clients,
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creative or art directors, and by performing their own research. Identifying the needs of
consumers is becoming increasingly important for graphic designers as they continue to develop
corporate communication strategies in addition to creating designs and layouts. Graphic
designers prepare sketches or layouts - by hand or with the aid of a computer - to illustrate their
vision for the design. They select colors, sound, artwork, photography, animation, style of type,
and other visual elements for the design. Designers also select the size and arrangement of the
different elements on the page or screen. They may create graphs and charts from data for use in
publications, and they often consult with copywriters on any text that accompanies the design.
Designers then present the completed design to their clients or art or creative director for
approval. In printing and publishing firms, graphic designers also may assist the printers by
selecting the type of paper and ink for the publication and reviewing the mock-up design for
errors before final publication. Graphic designers use specialized computer software pack-

ages to help them create layouts and design elements and to program animated graphics.
Graphic designers sometimes supervise assistants who follow instructions to complete parts of
the design process. Designers who run their own businesses also may devote a considerable time
to developing new business contacts, choosing equipment, and performing administrative tasks,
such as reviewing catalogues and ordering samples. The need for up-to date computer and

communications equipment is an ongoing consideration for graphic designers.

3amanue Ne9. Onpenesnnre:

a) Synonyms to the following words: to produce, to determine,
To consider, to gather, to perform, to identify, to continue, to
develop, to prepare, to consult, to present, to assist, to review,
To supervise, to complete, to devote;

b) Antonyms to the following words: effective, increasing, new,

relevant, important, different, completed and considerable.

3ananue Nel0. Haiigure B ciioBape ¢pa3bl ¢ JaHHBIMU CJI0BAMM

Size, equipment, business, error, arrangement, sound, artwork, target, strategy, way, layout,
approval, research.

3ananmne Nell. OTBeThTe HA BONPOCHI

1. What is the first step in developing a new design?

2. What do graphic designers produce?

3. What factors do graphic designers consider?

4. How do designers gather relevant information?
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5. How do graphic designers prepare sketches or layouts?
6. Who do they present the completed design to?

7. Why do graphic designers use specialized computer software packages?

Tema 2.1 IIpodeccuonanibHoe 00yueHune u cpeaa B npodeccuu qu3aiiHep

Texcr Nel . ITepeBenure TekeT

Graphic design is an extensive field of activity and an integral part of the modern world,
the creation of a visual language. Graphic design may use different means, be digital or printed,
may include photographs, illustrations or other types of graphics. The design can attract attention
for just a minute, and can flash before your eyes. If you look around you will see many
examples: product labels, packaging, book covers, TV screensavers, magazines and billboards —
all created by a graphic designer. The scale of the project, on which the graphic designer is
working, can be quite small — a postage stamp, and global — navigation design for the whole
state. Graphic designers help organize visual information so that it reaches the consumer. Road
signs, textbook design, letterhead — it is the graphic designer who solves the problem of
accurate and timely communication of information. Proper design of the text helps to make it
easy to understand. The first works in the genre of graphic design — posters, billboards and
other types of printed information — entered the lives of people for a long time. But now in the
Arsenal of this professional should be the latest technology to create video graphics, 3d and
animation. For successful work in the field of graphic designer professional skills are important,
as well as features of personal development. It is necessary not only to think creatively, but to be
able to work with a large array of information, organize your own time, prioritize, focus on

customer requirements and know the trends in the profession.

3ananue Ne2 [lepeBeaure HA AHTJIMICKUI SA3BIK

Bonpekn y0ex1eHHIO MHOTHX AU3aiiHEPOB-CAMOYYEK, 3TO HCKYCCTBO TpeOyeT
crienuagbHOro 00pazoBanus. YToObI CTaTh HACTOSIIUM MPOGECCHOHATIOM, HEOOXOAMMO HE
TOJILKO UMETh XOPOIIHIA BKYC, Pa3BUTOE BOOOPaKEHNE U HABBIKMA PUCOBAHUS, HO 1 YMETh
paboTaTh B COBpPEMEHHBIX MPOrpaMMax JJjisi IPOEKTUPOBAHUS UHTEPbEPOB, TaHAIIA(PTOB | T.J.
I/ICKyCCTBO ,Z[H3aI>'IHa He cTtoutT Ha Mecte. C KaKIbIM I'OJOM MOABJIAAIOTCA HOBBIC MaTCPUAJIbI,
npu€MBI U METOJIBI CO3/IaHus mIeeBPOB. [10aTOMY, 4TOOBI OCTaBaTHCS Ha TPEOHE BOJHBI, U
HOBHMYOK, U TM3aiiHEP-TIPO(eCCHOHAN JOKHBI TOCTOSTHHO YYUTHCS, COBEPIICHCTBOBATH CBOU

HaBBIKU U OBITH B Kypce BceX TpeH0B. CeroaHs CymecTByeT MHOKECTBO CIIEUATM3UPOBAHHBIX
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IIIKOJT ¥ YICOHBIX 3aBEJICHUM, I/Ie 00yUJaloT HCKYCCTBY JIaHHOE AesaTenbHOCTH. OTHAaKO, KaK

MIOKa3bIBaCT NMPAKTHKA, YACTHBIC KypChl HE BCerzia ObIBatOT 3()(h)EeKTUBHBIL.

3ananue Ne3/laiiTe onpenesieHue
a) The business of making known to people what is for sale or for rent, what is needed by
someone =
b) A time or date by which something must be done =
c¢) The programs, data, routines, etc. for a digital computer =
d) A case for carrying important papers, drawings, etc =
e) To make smaller in number, price, degree etc =
f) Having the stated knowledge, skill or experience =
g) A general direction, tendency =
h) A legal written agreement =
3aganue Ne4 BoiGepere npaBuibHYI0 GopMy riaroJia
1. Working conditions and places of employment (vary; will be varied; are varied).
. A small number of designers (produced; were produced; are being produced).
. The abilities to work independently and under pressure (are; is; had) equally important traits.

. They also must (have; had; has) an eye for details.

2
3
4
5. People in this field (need; are needed; needs) self-discipline to start projects on their own.
6. Most graphic designers (is working; work; had work) in specialized design services.

7. Demand for graphic designers also (increased; will increase; are increased) in the future.

8. Graphic designers must (keep up; are kept; will keep) with new and updated computer
graphics and design software.

9. Growth in Internet advertising, in particular, (expects; is expected; are expected) to increase
the number of designers.

10. A small number of designers (produce; produced; is produced) computer graphics for
computer systems design firms.

3ananue NeS OTBeThbTE HA BONPOCHI

2. Answer the questions:

1. Who can graphic designers are employed by?

2. Why do all designers face frustration?

3. What must graphic designers be familiar with?

4. What do designers show to employers?

5. Why do designers need to be well-read, open to new ideas and influences?

6. Why will graphic designers with Web site design and animation be especially needed?



7. What skills are important for designers?

3aganue Ne6 Onpenesaure: npaBaa, MM HeT

1. Beginning graphic designers usually need 3 to 5 years of working experience before they can
advance to higher positions.

2. Most graphic designers work in shopping malls and supermarkets.

3. Graphic designers may work evenings or weekends to meet production schedules, especially
in the printing and publishing industries where deadlines are shorter and more frequent.

4. Demand increases for design projects for interactive media Web sites, mobile phones, and
other technology.

5. Some designers do freelance work - full time or part time.

Tema 2.2 llnudposasi neuyarn

3ananue Nel IlepeBeaute HA AHTJIMICKUNA A3BIK

HudpoBsie meuaTHbIE MAaMIMHBI 00JaNAI0OT YHHUKAIBHON CIIOCOOHOCTHIO  BBITIOTHSTH
OMepalny, KOTOPbIE HEBO3MOXXHO BOCIPOU3BECTH B PaMKax TPaJAMIMOHHOW TeXHOioruu. B
u(ppoBOM TEYaTHOM YCTPONCTBE TIPH PENPOIYIIUPOBAHUN H300paxkeHue G(OpMHUpPYETCs
MHOTOKPAaTHO — 110 KOJIMYECTBY HE0OX0IMMbIX Konui. [leuaTtaromias moBepXxHOCTh (hopMUpyeTcs
KOKIbIA pa3 Uil KaXI0M OThneyaTblBAeMOM KOMUU. IJTO TMOJTHOCTBIO OTJIMYAET €ro OT
TPAIWIMOHHOTO TIEYaTHOTO TpoIlecca, MPU KOTOPOM H300paKEHUE Ha IedaTarolien
MOBEPXHOCTU CO3JIa€TCsl OJIMH pa3, a KOMUU MPOU3BOIATCSA C JAHHOM MEYaTHON MOBEPXHOCTH.
NMenHo mo 3ToW mpuumHEe IUdpoBas medaTh 00JaAaeT MEHBINCH MNPOU3BOAUTEIBHOCTHIO.
OnHako YHUKaNbHOCTh JAHHOW TEXHOJIOTMM 3aKJIOYaeTcs B TOM, 4YTO OHAa JIaeT HOBYIO
BO3MOXXHOCTB: (hOpPMHPOBATh H300paKEHUE sl KaKAOW HOBoM komuu. Jlrobas komus Ha
MEYaTHON TOBEPXHOCTH MOXKET IOJBEPrarbCsi H3MEHEHUSM. OJTO OTKPBIBAET HOBBIA MHP

MME€YaTHRIX BO3MOKHOCTEH — IIeYaTh NEPEMCHHBIX JaHHBIX.

3aganue Ne2. UcnpaBbTe NpeaioKeHUs

1. Digital, is, printing, combination, a, digital, of, imaging, and, press, digital.

2. Most, printers, plate less, can be, to accept, adapted, digital, files, and, computer-to-print,
become, system, printing, digital.

3. The, systems, ink-jet, use, jets, of, ink, driven, droplets, by, digital, signals, to print, the,

variable, or same, information.

Tema 2.3 OcHOBHBIE BU/IbI IEYATHON NMPOAYKIIUHA

3ananmne Nel. IlepeBennTe c10BOCOYETAHUSA
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Available in current printed materials are very diverse in appearance, specific assignment,

date of publication, technical execution.

1. Form

2. Self-copying forms o bmank

3. Leaflet e bnanku camo Konupyouue
4. Booklet e JlucroBka

5. Brochure e byxkner

6. Calendar e bportopa

7. Business card o Kanennaps

8. Folder o BusuTHas kaprouka

9. Notepad o Ilanka

10. Envelope o bnokuot

11. Kubarik * Kongepr
12. Label * Kybapux

e  DTHKETKA, SIPJIbIK

3ananue Ne2. [londepure onpenesienue
Form, self-copying, calendar, business card, notepad, kubarik, forms, leaflet, booklet, brochure,

folder, envelope, label, label

1. Paper sheet, usually A4 or less, containing elements of corporate identity or information of a
permanent nature (invoices, acts, etc.), is intended for subsequent filling.

2. Several sheets of special self-copying paper fastened on one side with special glue that allows
you to easily separate the sheets.

3. A paper sheet, usually A4 size, sealed on one or both sides, in one or more colors, advertising
or informational content. Suggests a slightly higher quality of printing performance than the
form.

4. Non-periodic sheet edition in the form of a single sheet of printed material rigged (folded) in 2
or more folds.

5. Non-recurrent text book edition with a volume of over 4 pages, interconnected with glue,
springs, sewing, clip, or thread.

6. Print edition, necessarily has in its composition a calendar grid. Calendars are: pocket,

quarterly, rocker calendars on the crossbar, calendars "house" and "house rocker".
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7. A sheet of thick paper or cardboard, usually 50x90 mm (sometimes other formats), containing
information about the person or company.

8. A product made of thick paper, cardboard or polymer, designed to store a small number of
sheets of paper. It is mainly used as an element of corporate identity. There are several types:
one-piece (made from a sheet of material), with glued pockets (pocket valve is made from a
separate sheet of material and then glued to the "crust"), with a lock clip (the folder can be
decomposed into a plane, and then reassemble without tearing it), with an adhesive bond.

9. Sewn or glued from the end of a stack of paper, clean or with applied elements of corporate
identity, with the cover.

10. One of the types of carrier corporate identity. There is a wide variety of types of envelopes.

11. A small stack of paper, taped on one side for easy separation. Used for operational records. As
a rule, carries elements of corporate identity.

12. A sheet of special (label) paper of small size, containing information about the product or
products. Involves adhesive attachment method.

13. A small cardboard sheet containing information about the product or products and
accompanying it, suggesting a hinged method of fastening.

3aganue Ne3. HazoBurte, 0IHUM CJIOBOM

a) A small sheet of printed matter =

b) The paper wrapper of a letter =

¢) Something that protects by covering =

d) To consist of =

e) A sheet of folder showing a list of the days and months of the year =

f) An official paper showing that a person has successfully completed a course of study =

g) Using money to buy shares, property, or other things that will increase in value to make more

money =

h) A large notice with pictures, posted in a public place =

3ananue Ne4. BoiOepere npaBuiibHy10 Gopmy rJaroJia

1. They will attract numerous clients, who (recognized; will recognize; are recognized) your
company at one glance at a folder, blank or envelope.

2. Your clients are aware that diplomas, certificates and muniments (suggest; have suggested, are
suggested) qualitative competitive abilities of any company or enterprise.

3. High quality printing products with your logo (are delivering; were delivered; deliver) a
corresponding image for you.

4. Graphic designers (create; has created; creates) high quality products that will help you become

popular.
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5. Printings (comprises; will comprise; comprise) an essential part of the company corporate
image.

6. Booklets (be; is; are) one of the most efficient and wide used types of advertising printings.
7. Hundreds or even thousands of people can (saw; to see; see)

Posters and show bills.

8. Designers (creates; create; are creating) a calendar with a company logo.

9. Diplomas, certificates and muniments (suggest; will be sugesting; had suggested) qualitative
competitive abilities of any company or enterprise.

3ananue NeS OTBeTbTe HA BONPOCHI

1. What is a necessary attribute for a business person?

2. What are the most popular and effective methods to advertise the products to customers?

3. Why are printings so important for big companies?

4. What are the ways to attract numerous clients?

5. What role do prospects, catalogues and menus play for companies?

6. What technologies do graphic designers use to satisfy their clients?

Tema 2.4 Opopmienue kaur. [lpodeccus umocrparop.

3aganue Nel IlepeBeaure TekeT

Who is an Illustrator? First of all, an Illustrator is an artist. And in the broadest sense of the
word. Cartoons, commercials, drawings in books, graphics in computer games, movies,
Wallpapers, website designs, postcards — it's all the work of the Illustrator. Although the profession
is one, it is divided into many branches.
The profession of Illustrator is in great demand in book publishing houses and editorial offices,
design studios and advertising companies.
Career growth of the Illustrator is very diverse. The artist can lead a creative group, open his own
advertising company, become the head of an art Agency and even achieve worldwide fame. It all
depends on the talent, aspirations and ability to do business, as in any other profession.
The pros and cons of the profession like any other activity, the profession of Illustrator has pros
and cons.

The first can be attributed to the following:
¢ No binding to the workplace. The Illustrator does not need to go to the office every day, and

not only can he work at home, but also travel without violating the deadlines of the project.
e Opportunity to be creative. Any artist paints pictures with love, having pleasure.
e Vacation at any time of the year. There is no schedule, only the deadline for delivery of the

order and discussion on the course of implementation.
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e You can start at any time. If you are not 20 — this is not a reason to say goodbye to your career
as an [llustrator.

Cons:

Criticism. Not all creative people are able to tolerate criticism, even if it is constructive.

Last minute terms. If inspiration has not visited the artist, there are times when you have
to finish something in a panic. The same applies to those who find it difficult to organize
their time.

e High competition. Despite the rarity of the profession, talented and just know how to draw
well people very much.

e Self-promotion. Finding customers, advertising it is also the responsibility of the artist.

3ananue Ne2. [lepeBenure HA AHTJIMICKUI A3BIK

CoBpeMeHHbIE WIITIOCTPATOPHI KHUT U3 3apyOEKHBIX COBPEMEHHBIX HILTIOCTPATOPOB HA CITYXY UM
Kpuca Punnena, koroporo Bl cMokeTe y3HaTh 1o kHuram Huna I'eiimana («/leBa u BepeTeHO»,
«Kopanuna») nnu ero cooctBeHubM («tOHast nenu I'om» u apyrue). Takke pycckosizbluHas myoauka
3HaeT Takux XyAoKHUKOB: Keit Acenepa («JIait3n u [loy), P. B. Dmm («Mensexxonok [TagauarTony),
Apt Inurensman («Mayc») 1 MHOTO IPYTUX TAJIAHTIUBBIX KMEH. PycCcKue MILTIOCTpaTOphl TOXKE HE
OTCTAIOT OT CBOMX 3apyOexHbIX Koyer. Urops FOnbeBnu OneliHuKoB paboTaeT He TOIBKO ¢ KHUTaMH,
HO U ¢ GUIbMaMH. DTO OYCHb MOMYJISIPHBIN XYA0KHUK, KaK y HAC, TaK U 3a pybexom. M3BecTeH mo
KHUTaM «Xo000ut, nuimu tyaa u O6parno», «Ilurep [1a» u «Ilpukmtouenus 6apona MroHXray3eHay.
EBrennii AHTOHEHKOB BBIITYCTHJI MHOKECTBO KHUT COBMECTHO ¢ PocmaH. Ero MOKHO y3HaTh 110

WwuTrocTpauusam KHUr Anana Munna, bopuca 3axonepa u Kopnest Uykosckoro.

3ananue Ne3 [locTaBbTe HYKHBIH MOJAAJBHBIN IJ1ar0J1

1. Working in book design (can, must, could) mean several things.

. It (may, might, could) be creating elaborate book covers and jacket designs.

. It (may, can, have to) mean hours of detailed-oriented layout work.

. This work (may, can, should) be done as a freelancer.

. Book design and layout (could, can, might) call for all types of graphic design software.

. Book designers (must, can, may) pay close attention to the legal issues to protect their work.
. Designers (must, should, can) also look to get their credit on books they design.

. You (can, should, may) be able to listen to music.

O 0 I N »n Bk~ W DN

. That (must, might, can) be a good thing and a bad thing.
10. Designers (can, could, had to) create impressive caricatures of any individuals or characters you
require.
3ananne Ne4. OTBeThTE HA BONPOCHI
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1. What is the main way in photo design to influence visitors and potential clients?
. What do comics feature?

. What is the main function of cards?

. What will enhance the image of a company and its respectability?

. What can work in book design mean?

. What programs are used for layout of full books?

. What is the usual path in designing album cover art?

o N N N B WD

. What is the decisive argument that can help a customer to make the final decision?
3aganue NeS. CocTaBbTe IHAJIOTH

1. Types of graphic design software.

2. Designing a book cover (nature of the book, the audience, today’s market).

3. The use of illustration and photo to enhance the company’s image and respectability (cards,

calendars, booklets).

Tema 2.5 ®opma, pa3mep, NPOCTPAHCTBO B rpauuecKkoM Ju3aiiHe

3ananueNe6. [lepeBeaure TeKCT

Form and space All graphic design, all processes of creation of images regardless of the purposes
and means, are based on manipulations with the form. "Shape" is the material: shapes, lines, textures,
words and pictures. Our brain uses shapes to identify objects; form is a semantic message. An attempt
to create the most beautiful form for a particular message and distinguishes the design from a simple
dumping of a pile of assorted material in front of the audience with the promise of "let them
understand themselves." Depending on the context, the word "beautiful" has many meanings. The
aggressive, sharp collage-style illustration is beautiful; the thick clumsy font is also beautiful; all the
rough, non-emasculated images can be called beautiful. "Beautiful" in a descriptive sense can rather be
replaced by the term "decisive", i. e. each form is confident, intentional and used in this design for a
specific purpose. A form is considered a positive element or object. Space is considered negative - this
is the "background" on which the form becomes a "figure". The relationship between form and space,
or background and shape, can be described as interdependent and complementarys; it is impossible to
change one thing without changing another at the same time. The confrontation between the figure and
the background creates visual activity and the illusion of three-dimensionality, which are perceived by

the viewer.

3aganue Ne7 IlepeBennTe HA aHTIHIICKHMI A3BIK

23



[TpunIHIE TpadudecKoro qu3aifHa BO MHOTOM CTPOSITCS Ha UCTIONB30BaHUS IIPOCTPAHCTBA U
ero 6anancupoBke. [noxast 6anancupoBka criocoOHa pa3pyLIUTh BECh TU3aliH, 0COOCHHO 3TO
Kacaetcsi TunorpadukH.

Bam HYXHO pacCMOTpETh, KaK KaKIbIH 3JIeMEHT / OyKBa OTHOCHTCS APYT K JIPYTY, 1aTh UM
MPOCTPAHCTBO, B KOTOPOM OHU HYKJAIOTCS, 3TO OOBIYHO HA3BIBAIOT OTPHUIATEIHLHBIM TPOCTPAHCTBOM
(MOJIOKUTENFHOE POCTPAHCTBO — ATO CAMHU COCTABIISAIOLINE TEKCTa OYKBBI, CJI0BA M a03a1lbl).

BbI 1OKHBI MPUHATH OTPHUIIATETFHOE MTPOCTPAHCTBO KaK YacTh IM3aifHa U YMETh UCTIOJIb30BaTh €To,
TaK MPOCTPAHCTBO MOXKET MIOMOYb BalieMy OyIyIieMy HOCETHTENIO MePEMEIIaThCs 110 BalleMy
nu3aiiHy. ['maBHOE HalTH OaaHC: CIMITKOM MHOTO MECTa, U Balll IU3aiiH OyIeT BBITIISICTh

HC3aBCPIICHHLIM, CIIMIIKOM MaJIO MECTA, U Balll I[HSaﬁH 6y;[eT Ka3aTbCsd NCPCIIOJIHCHHBIM.

3ananue Ne8. [locTaBbTe HY:KHYI0 hopMy ri1aroJia
1. They are figures and forms that (will make up; make up; had make) logos, illustrations and
countless other elements in all types of designs.
2. Architecture (is being composed; is composed; are composed) of geometric forms.
3. The shading (indicating; indicates; was indicated) depth by creating shadows.
4. Our perception of shape and form (are affected; is affected; were being affected) by several factors.
5. Artists (use; are used; uses) shading to create the illusion of form.
6. The effective placement of objects in relation to the surrounding negative space (is; are; was)
essential for success in composition.
7. Colors, patterns, opacity and other characteristics of shapes (will can; can be altered; can alter).
8. The object (looking; were looked; looks) as if it has height, width and depth.
9. The “white space” left between shapes (will impact; were impact; impacted) a design.

10. Form and shape (cannot exist; will exist; existed) without space.

3ananune Ne9. OTBeThTE HAa BONPOCHI

1. Why are shapes at the root of graphic design?

. What is the key to successful graphic design?

. How will negative space impact a design?

. What is the most useful tool for shape creation?
. What do form and space imply?

. What forms are called two dimensional?

. What forms are called three dimensional?

0 N N R W

. What can lead to the desired result?

3ananue Nel(. Ckaxkure: BepHO, WM HET
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1. The character and source of light also changes the perceived character of the object.

2. Gradations of value, or shading, cannot create the illusion of contour and volume.

3. Many designed forms have irregular contours.

4. Using shapes properly is one of the keys to successful graphic design.

5. Snowflakes and soap bubbles are among many geometric forms found in nature.

3ananmne Nell. CocTaBbTe 1MAI0TH

1. Shapes are at the root of graphic design.

2. The ways to categorize form and shape.

3. Current graphic software.

3aganue Nel2. 3anosiHUTe NPONMYCKH

1. Organic shapes are found in nature-seashells, flower petals, insects and animals!

2. ... in a photographic portrait, for example, can make the subject look older, younger, dramatic, or
rather abstract.

3. The ... or negative space left between shapes will also significantly impact a design. 4. Adobe
[Mlustrator is the most useful ... for shape creation and manipulation.

5. Three ... shape has depth as well as width and height.

Tema 2.6 /Inzaiin TOprosoii MapKu KOMIIAHUH, pa3padoTKa, NPOABUKEHUE

3ananue Nel3. IlepeBenurte TeKeT

Trademarks and logos.

Logo and trademark are considered the most important elements of your company image-
building. They convey the essence, character and purpose of your business in a visual form.  The
main purpose of a logo is to make a nameable and
Recognizable impression on your potential clients and customers. For the client to recognize your
product easily among other counterparts, it must contain a special detail. We call it a
trademark layout that represents your company in a symbolic way.

Logo and trademark design is a complex process. Designers can offer a vast number of structured
techniques in logo and trademark development. Graphic designers offer professional insight into
creation of a unique logo and trademark — so that your company and your product were the best among

others and nameable for your clients. They help you to be in the foreground!

3aganue Nel4. Boioepere ny:xHy10 popmy npuuactus (Participle I and Participle II)
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1. Professional branding is a complicated process of a trade mark creation (include) target market
analysis, advertising actions, brand positioning means, naming, visual brand images, brand strategy,
analysis of marketing efficiency.

2. Brand is a complex of information about a company, goods, service, (include) a name, a logotype,
and corporate style (allow) consumers to define it among multiple competitors, create its image and
reputation at the market of goods and services.

3. Brand is a trade mark, (define) a producer and (belong) to him.

4. Branding is a strong marketing tool, (allow) to form a customer's certain emotional perception of a
product.

5. Competitions (hold) by the company are crucial for the company image.

6. Slogan is a nameable short message, (carry) advertising information about the company, product or
service.

7. Designers can offer (structure) techniques in logo and trademark development.

8. Your corporate ID, (design) by professionals, will multiply the effectiveness of your promotional
campaigns; will enhance the reputation and popularity of your business in the market.

9. Corporate identity may also include press releases (inform) on events, promotional campaigns.

10. (Select) in a proper way, corporate identity sometimes becomes the most important factor for

SUCCcess.

Tema 2.7 Pekiama

3aganue Nel. IlepeBennre TeKCT
Advertising

Advertising is a form of communication that typically attempts to persuade potential customers to
purchase or to consume more of a particular brand of product or service. While now central to the
contemporary global economy and the reproduction of global production networks, it is only quite
recently that advertising has been more than a marginal influence on patterns of sales and production.
Mass production necessitated mass consumption, and this in turn required a certain homogenization of
consumer tastes for final products. Many advertisements are designed to generate increased
consumption of those products and services through the creation and reinvention of the "brand image".
For these purposes, advertisements sometimes embed their persuasive message with factual
information. Every major medium is used to deliver these messages, including television, radio,
cinema, magazines, newspapers, video games, the Internet, carrier bags and billboards. Advertising is
often placed by an advertising agency on behalf of a company or other organization. Organizations
that frequently spend large sums of money on advertising that sells what is not, strictly speaking, a

product or service include political parties, interest groups, religious organizations, and military
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recruiters. Non-profit organizations are not typical advertising clients, and may rely on free modes of

persuasion, such as public service announcements.

3ananue Ne2. [loctaBbTe B OTpHLIATEIbHYIO (hopMy

1. Advertising attempts to persuade potential customers to purchase or to consume more of a particular
brand of product or service.

2. Advertising focuses upon using celebrity power, fame, money and popularity to gain recognition for
their products and promote specific stores or products.

3. The billboards are often lighted. 4. Social network advertising is growing rapidly.

5. The mobile phone became a new mass media in 1998.

6. Unsolicited bulk E-mail advertising is known as "spam".

7. Virtual advertisements may be inserted into regular television programming through computer

graphics.

3aganue Ne3. BecraBbTe HyKHbIE IPEAJIOTH

1. It is only quite recently that advertising has been more than a marginal influence ... patterns of sales
and production.

2. Many advertisements are designed to generate increased consumption of products and services ...
the creation and reinvention of the "brand image".

3. Advertisements sometimes embed their persuasive message ... factual information.

4. Advertising is often placed ... an advertising agency ... behalf of a company or other organization.
5. Virtual advertisements may be inserted ... regular television programming ... computer graphics.
6. This type of advertising focuses ... using celebrity power, fame, money, popularity to gain
recognition for their products and promote specific stores or products.

7. In a TV commercial the advertiser is trying to persuade you to go ... and buy something.

8. The name of the product is put into a thyme and sung several times ... the hope that you won’t

forget it.

3ananue Ne4. [locraBbTe dpas3bl B cTpajgaTebHbIN 321017

1. Mass production necessitated mass consumption.

2. Organizations frequently spend large sums of money on advertising.

3. The main character can use an item or other of a definite brand.

4. He can use a number of different effects.

5. It shows young people having a party, singing, laughing, having a wonderful time, and, of course,
using the product.

6. Infomercials describe, display, and often demonstrate products and their features.
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3ananmne NeS. OTBeThTE Ha BONPOCHI

1. Why aren’t non-profit organizations typical advertising clients?

2. What is the main purpose of designing advertisements?

3. What are the major types of advertising?

4. What is the most effective mass-market advertising format?

5. What effects can an advertiser use to persuade you go out and buy something?

6. What is a new format of adverting that is growing rapidly?

7. Can we confirm that advertising is a powerful educational tool capable of reaching and motivating
large audiences?

8. What is public service advertising?

3aganue Ne6. CocTaBbTe IHAJIOTH
1. Advertising — a powerful educational tool capable of motivating large audiences.

2. Social network advertising.

Tema 2.8 /InzaiiH ynakoBo4HO# NPOAYKIHHA
3aganue Nel. IlepeBennre TeKCT
Packaging
Packaging is the science, art and technology of enclosing or protecting products for
distribution, storage, sale, and use.
Packaging also refers to the process of design, evaluation, and production of packages. Packaging can
be described as a coordinated system of preparing goods for transport, warehousing, logistics, sale,
and end use. Packaging contains, protects, preserves, transports, informs, and sells. In many countries
it is fully integrated into government, business, and institutional, industrial, and personal use.
Package labeling (en-GB) or labeling (en-US) is any written, electronic, or graphic communications on
the packaging or on a separate but associated label. The first packages used the natural materials
available at the time: baskets of reeds, wineskins (Bota bags), wooden boxes, pottery vases, ceramic
amphorae, wooden barrels, woven bags, etc. Iron and tin-plated steel were used to make cans in the
early 19th century. Paperboard cartons and corrugated fiberboard boxes were first introduced in the
late 19th century. As additional materials such as aluminum and several types of plastic were
developed, they were incorporated into packages to improve performance and functionality. The
purposes of packaging and package labels Packaging and package labeling have several objectives:
Physical protection - The objects enclosed in the package may require protection from, among other

things, mechanical shock, vibration, electrostatic discharge, compression, temperature etc. Barrier
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protection - A barrier from oxygen, water vapor, dust, etc., is often required. Permeation is a critical
factor in design. Keeping the contents clean, fresh, sterile and safe for the intended shelf life is a
primary function. Containment or agglomeration - small objects are typically grouped together in one
package for reasons of efficiency. For example, a single box of 1000 pencils require less physical
handling than 1000 single pencils. Liquids, powders, and granular materials need containment.
Information transmission - Packages and labels communicate how to use, transport, recycle, or dispose
of the package or product. With pharmaceuticals, food, medical, and chemical products, some types of

information are required by governments.

3aganue Ne2. [lepeBenure TeKCT

Marketing - The packaging and labels can be used by marketers to encourage potential buyers
to purchase the product. Package graphic design and physical design have been important and
constantly evolving phenomenon for several decades. Marketing communications and graphic design
are applied to the surface of the package. Security - Packaging can play an important role in reducing
the security risks of shipment. Packages can be made with improved tamper resistance to deter
tampering and also can have tamper-evident features to help indicate tampering. Packages can be
engineered to help reduce the risks of package pilferage: some package constructions are more
resistant to pilferage and some have pilfered indicating seals.

Convenience - Packages can have features that add convenience in distribution, handling,
stacking, display, sale, opening, reclosing, use, dispensing, and reuse.

Portion control - Single serving or single dosage packaging has a precise number of contents
to control usage. Bulk commodities (such as salt) can be divided into packages that are a more suitable
size for individual households. Symbols used on packages and labels
Many types of symbols for package labeling are nationally and internationally standardized. For
consumer packaging, symbols exist for product certifications, trademarks, proof of purchase, etc.
Some requirements and symbols exist to communicate aspects of consumer use and safety. Examples
of environmental and recycling symbols include the recycling symbol, the resin identification code
and the "Green Dot". Technologies related to shipping containers are identification codes, bar codes,
and electronic data interchange (EDI). These three core technologies serve to enable the business
functions in the process of shipping containers throughout the distribution channel.
3aganue Ne3. [lepeBennTe HA AaHTIHIICKHMI A3BIK

VYmakoBKka — 3JIeMEHT OpeH/1a, KOTOPBIA UTPAET BAXKHYIO MAPKETHHTOBYIO posib. ['pamMOTHO
pa3paboTaHHast yIIakoBKa, penraeT HeCKOIbKO BKHEHUIIINX 3a/1a4.

Bo-nepBbIx, ymakoBKa — HOCUTENb CUMBOJIMKH OpeHa - TOTOTUIIA.
Bo-BTOpBIX, TUM3aiiH yIaKOBKH — MHCTPYMEHT BBIJENICHUs OpeHa U3 KOHKYPEHTHOTO OKPYKECHUSI.

B-Tperbux, ynakoBka — HOCUTENb UIEOJIOTHU OpeHa.
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B-4eTBEpTHIX, MM3aifH YIIAaKOBKU — BaKHBIH HH(POPMALMOHHBIH HOCUTEIb, KOTOPBIA MOXKET
pacckaszarb» o npojaykTe. OIHOrO JHIIL KpeaTHBa HEJ0CTaTOYHO, YTOOBI cO3/1aTh 3()(PeKTUBHBIN
JM3aiiH yakoBKH, pa3paboTKa qu3aiiHa yIaKoBKH JOJKHA BECTUCH B CTPOIOM COOTBETCTBUU C
uzaeosiorueit 6pexaa, ToabKO TOr/la yIakoBKa OyaeT «paboTaTh» Ha KOHEUHYIO 11e/lb — YBEJINYEHUE
00BEMOB MpoJIaX. BaxkHO MOMHHTB, UTO pa3paboTKa Au3aiiHa YIaKOBKH — JUTUTEIbHBIH, CIIOKHBIA U
TPYAOEMKHII MTpolecc, UMEHHO MO3TOMY JIW3aiiH YIIAaKOBKHU HY)KHO JIOBEPSATH MPO(heccCHoHalIaM B
obmactu packaging design. Ho pa3zpa®oTka ynakoBKH HE OTpaHUYMBACTCS TOJIBKO CO3aHUEM
JM3aitHa, OTPOMHYIO POJIb B 00ph0O€E 32 BHUMaHHE

MOTpeOUTENS UTPaeT Takke U (hopma yrmakoBku. Pa3paboTka ynakoBKH OpUTHHAIBLHON (POPMBI — 3TO
IIPOLIECC, KOTOPBII HETIOCPEACTBEHHO CBA3aH C TEXHUYECKUMHU aclIEeKTaMu IIPOU3BO/ICTBaA,

CJICAOBATCIILHO, Tpe6yeT OT arcHTCTBAa HAJIM4YMA CIICLHHUAJIMCTOB B obactu HHAYCTPHUAJIBHOT'O I[H3aﬁHa.

3ananue Ne4. JlomosiHuTe BOMpochl (tag-questions)

1. The design process involves detailed regulatory requirements for the package?

2. Toxicologists and food scientists need to verify that the packaging materials are allowed by
applicable regulations?

3. In many countries packaging is fully integrated into government, business, institutional, industrial
and personal use?

4. Packaging can be described as a coordinated system of preparing goods for transport, warehousing,
logistics, sale, and end use?

5. Package labeling (en-GB) or labeling (en-US) is any written, electronic, or graphic communications
on the packaging?

6. Some requirements and symbols exist to communicate aspects of consumer use and safety, ...

7. Additional materials were incorporated into packages to improve performance and functionality, ...
8. Liquids, powders, and granular materials need containment?

9. Some types of information are required by governments?

10. Iron and tin-plated steel were used to make cans in the early 19th century?

3ananue NeS. PackpoiiTe ckOOKH M OCTaABbTE CJIOBO B HYKHOM opme

1. Packaging can be described as a (coordination) system of preparing goods for transport,
warehousing.

2. In many countries packaging is fully (integration) into government, business, institutional,
industrial, and personal use. 3. Paperboard cartons and corrugated fiberboard boxes were first
(introduction) in the late 19th century.

4. Keeping the contents clean, fresh, sterile and (safety) for the intended shelf life is a primary

function.
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5. Packages and labels (communication) how to use, transport, recycle, or dispose of the package or
product.

6. Package design may take place within a company or with (variety) degrees of external packaging
engineering.

7. Examples of environmental and recycling (symbolize) include the recycling symbol, the resin
identification code and the "Green Dot".

8. Package (develop) involves considerations for sustainability, environmental responsibility, and
applicable environmental and recycling regulations.

9. Packages can have features that add (convenient) in distribution, handling, stacking, display, sale,
opening, reclosing, use, dispensing, and reuse.

10. Package design starts with the (identify) of all the requirements.

3ananue Ne6. OTBeTbTE HA BONIPOCHI

1. What is packaging as a coordinated system?

. What is package labeling?

. What natural materials did the first packaged use?

. What objectives do packaging and package labeling have?
. What are technologies related to shipping containers?

. What does package design start with?

. What does package development involve?

. What do three R’s stand for?

o N N N B WD

3ananmne Ne7. CocTtaBbTe IHAJIOTH
1. Packaging — the science, art and technology.
2. Package design techniques.

3. Materials used in package industry.

Tema 3.1 CodecenoBanue
3ananue Nel. OTBeThTE HA BONIPOCHI O cede
1. Tell us a little about yourself (age, education)
2. What attracts you in our company?
3. Reason for leaving your last job.
4. What are your strengths as a specialist?
5. Convince me that you are the one who needs to be hired.
6. What was the main result of your work?

7. How wide was the range of tasks that were set before You?
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8. Give an example from your past experience when you could not fully perform your duties.

Explain why.

9. What is more interesting for you personally, exciting process or the final result?

10. What are the main achievements you could name? What did not happen from what I would like to
do and? Why? From what or whom it depended?

11. What difficulties did you face at work? What have you done? And if that didn't work, what would
you do?

12When did you make your first money? Do you remember how you spent it?

13. Under what conditions is your work more effective?

14. What qualities do you value in people?

15. List the criteria by which you evaluate your employees. What do you pay bonuses for? Do you

apply fines?

3aganue Ne 2. 3ano/iHMTE aHKETY

APPLICATION FORM

DATE OF BIRST........
ADDRESS ......

PLACE OF BIRTH.....

DO YOU HAVE A VALID DRIVER LICENCE yes \ no?
PERSONAL...............

OF DEPENDENTS .......
EDUCATION:

NAME OF SCHOOL

YEAR GRADUATED
COURSE TAKEN or DEGREE
LANGUAGES

EXPERIENCE

COMPANY

TYPE OF BUSINESS
INDUSTRY
POSITION HELD....................
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DESCRIBE YOUR DUTIES ...............
WHY DID YOU LEAVE
PERSONAL

3ananmne Ne3. CocraBbTe pe3roMe 1o madJoHy

... (First Name, Surname)

... (Address (Number of your house, Street, City, Region, Country))
... (Date of birth)

Cellular phone: ... (Number), Home phone: ... (Number)

E-mail
OBJECTIVE To obtain a position as ...
Or
Apply my skills as ...
Or
A career in ...
WORK EXPERIENCE
... (Dates) ... (Position)
... (Title of company)
... (City)
Type of business - ...
Major Duties:
Accomplishments:
... (Dates) ... (Position)
... (Title of company)
... (City)
Type of business - ...
Major Duties:

ceey
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EDUCATION
... (Dates)
... (Dates)

SKILLS

HONORS

PUBLICATIONS

PERSONAL
INFORMATION

REFERENCES

... (Title of educational institution, Major, Degree)

... (Title of educational institution, Major, Degree)

Computer: ... (Name of program)

Languages: ... (Native and foreign)

... (Title, Awarding Organization, Date(s))

... (Title and Type, Title of Publication, Publisher, Date Published)

... (Hobby etc.)

Available upon request
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3ananue Ne 4. CoctaBbTe MUCHMO O IpUeMe Ha padoTy u3 ¢ppas
I am applying for this vacancy as I reckon on progress from a senior manager to a managerial
position with further career advancement opportunities.
I have always been interested in sales and
I have been striving for professional and personal development and strongly believe your
organization is a well-run business.
I would like to work for your company.
Yours sincerely, / yours faithfully,
I would be glad to have an interview with you to give you a better idea about my experience and
working potential.
I look forward to hearing from you at your earliest convenience.
I am writing to apply for the vacancy of a deputy sales manager advertised in the Jobs Today of 14
January 2017.

Tema 3.2/le1oBasi nepenucka

3aganue NeS. [lepeBenure nucbMoO

Dear Mr. Brams

I am writing with reference to your advertisement in Guardian. Can you give me some information
about your proposal? I would like to receive a copy of your latest price-list. I also wonder if it is
possible to get discounted price for buying in volume.

Thank you and I am looking forward to hearing from you.

Yours sincerely,

Kate Gordon

Sales Manager

T&K Corporation

3aganue Ne6. [lepeBennre nucbMo

Dear Mr. Murray,

Please accept our apologies for the recent problems you had regarding our delivery service.

Our company recently had experienced some problems with the software. The vendor has since
applied a patch, and our systems are now 100% functional. Please be assured that you will receive

your order not later, than the day after tomorrow.



To compensate for the inconvenience caused we have applied a 20% discount on equipment you

ordered. We value your custom highly.

Sincerely,

Nick Harley

Customer Service Manager

Tema 3.3 JleioBbie neperosopsl. O0cyskaeHNe YCJI0BHIH J0rOBOPOB M KOHTPAKTOB

3aganue Nel CocTtaBbTe 10I0BOP, 3alI0JIHUTE IIPOOEJIbI

«_» 20

1. PARTIES

(A) , a legal entity established and organized under the laws of , located
at ("Supplier") and

(B) LLC, a legal entity established and organized under the laws of the

("Purchaser")
Have concluded the present Ccontract as provided herein below:
2. SUBJECT MATTER

2.1. The Supplier shall manufacture, deliver equipment . The Purchaser shall

accept and pay for equipment, tooling, facilities, spare parts and other related goods (hereinafter -
"Goods"), in accordance with the Invoice. The Invoices are stated in accordance with purchase
notifications (Annex Nel) and specification Nel (Annex No2).

2.2. While performing their obligations under the Contract, the Parties are required to follow the

provisions of the Contract and the ( ) dated (hereinafter - the

"Global Terms and Conditions"), which are submitted to the Supplier at the time of signing this
Contract. The Global Terms and Conditions shall apply as long as they do not contradict the
applicable Russian legislation.

2.3. Term delivery of the Goods — not later than -

3. REQUIREMENTS TO GOODS

3.1. All goods must be accompanied by relevant certificates issued in accordance with the laws of
the Russian Federation.

3.2. This product and all its parts, and materials used must be new, not previously installed.

3.3. Supplied goods should be quantitative measures in accordance with the Annexes to the
agreement.

4. DOCUMENTS



4.1 The Goods to be supplied shall be accompanied by the documents listed below. Any other
documents will be subject to additional negotiations between Purchaser and Supplier.

4.2. The copies of the documents mentioned in items 1-8 shall be faxed and e-mailed by the
Supplier within 24 hours after the shipment of the Goods at the addresses given by the Purchaser.
5. DELIVERY TERMS

5.1. The term of delivery shall be , Russian Federation in accordance with
INCOTERMS 20 .

5.2. In case of any changes in the mentioned above delivery address (4.6 3), the Purchaser shall
send a written notice to the Supplier informing about the new delivery address two (2) weeks prior
to the date of shipment and will agree with the Supplier about the modification of the Letter of
credit, if necessary.

6. ACCEPTANCE OF GOODS

6.1. The Purchaser shall check the Goods on conformity with the quantity, quality, and integrity of
the packing as well as the conformity to the data specified in the shipping documentation, at the
delivery address. The Purchaser shall confirm the receipt by the signing of the documents hereof
7. PACKING

7.1. Goods should be packed up meeting requirements of normative documents and ensuring
safety and quality of product during its transportation and storage.

8. PRICE

8.1. The price of the Goods will be in Euro and will be indicated in the Annex Ne2. More detailed
schedule of the Goods shall be specified in the Purchase Notification and in the Invoice.

9. VALUE OF THE CONTRACT

9.1. The total maximum value of the Goods to be supplied under this Contract is

Euro 00 eurocents ( Euro 00 eurocents).

9.2. The total aggregate purchase price of all Goods purchased hereunder shall not exceed such
amount.
10. PAYMENT

10.1. All payments for Goods shall be made by means of documentary, irrevocable letter of credit

opened in favor of the Supplier on the contract sum without VAT Euro 00 eurocents
( Euros 00 eurocents).
11. NOTICES

11.1. All notices, inquiries, invoices and other communications provided hereunder shall be
forwarded by the Purchaser at the addresses and to the numbers set forth below:

12. LIABILITY OF THE PARTIES.



12.1. If obligations for this Contract, annexes or additional agreements failed to be performed or
are improperly performed, the Parties shall bear responsibility in accordance with the legislation
of the Russian Federation.

13. FORCE MAJEUR

13.1. The Parties shall be exempt from liability for full or partial failure to perform obligations
under this Ccontract in case of force majors; the circumstances shall be testified by the Chamber
of Commerce of the Russian Federation or by another appropriate body according to its
established procedure.

14. CONFIDENTIALITY

The Parties shall treat all information under this Contract, financial, commercial and other
information, including the information on costs and validity of the Contract, volume of supplies
and plans on future cooperation of the Parties as confidential.

15. ARBITRATION

The Parties shall take efforts to resolve any disputes and claims resulting from or in connection
with this Contract by negotiations.

16. TERMS OF VALIDITY AND CONTRACT TERMINATION

This Contract shall become effective from the moment of it's signing by the Parties and will be
valid till , but in anycase until the full implementation of its obligations.

17. SPECIAL CONDITIONS

The Purchaser shall have the right to send its authorized representatives at any reasonable time to
inspect and review any documents and materials in or under the Supplier’s possession or control,
which concern the performance by the Supplier of its obligations.

18. MISCELLANEOUS

18.1. This Contract has been executed in 2 (two) originals, each in the English and Russian
languages. In case of any discrepancies the Russian text shall prevail.

18.2. All changes to this Contract are valid only if they are made in writing and signed by both
parties.

19. WARRANTY

19.1. The Supplier warranties:

19.1.1. That the delivered new goods meet the high standards for this kind of the goods by the date
of signing the contract.

20. LEGAL ADDRESSES AND BANK INFORMATION OF THE PARTIES

Tema 4.1 3namennTbie XyA0:kHUKH Poccun u 3apy0ekHBIX CTPaH



3ananue Nel. Pacckakure KpaTKo 0 3HAMEHMTOM Xy0:KHUKe Poccuu no cienyromnieii cxeme:
1. Occupation (writer/singer/artist/politician, etc.),

Date of birth/place of birth,

Childhood and family,

Achievements (awards/famous pictures/roles, etc.),

“wok wD

Your personal opinion about him/her.

Tema 4.2 KyabTypa U TpPaAMUMM CTPAHbI M3Yy4Ya€MOI0 SI3bIKa

3ananue Nel. OTBeThTE HA BONIPOCHI
1. Kak Ha3bIBaeTcs ABYX3TasKHbIH aBTO0YyC, KOTOPBIH ABJIsIeTCS: CHMBOJIOM JIoHnona?
1. Routemaster

Footmaster

Masterfit

L

Kakue cTpanbl BxoadaT B coctaB BesimkoOpurannu? Ilepeuyncianre Bce BO3MOXKHBIE.
1. Scotland

Wales

Northen Ireland

England

India

Egypt

Kak Ha3niBaeTcs: HBeTOK AHIJINN?

A i

—_—

The Tudor rose
Thistle
Daffodil

Shamrock

0 kw2 Dd

Kak naseiBaerca userok Illoraanann?

—_—

The Tudor rose
Thistle
Daffodil

Shamrock

2SN

Kak Ha3bIBaeTcsi IBETOK Y3jbca?
1. The Tudor rose

Thistle

Daffodil

i

Shamrock



® » > N kA » D

L » b

Kaxk na3piBaercs useroxk CesepHoii Upinanguu?
The Tudor rose

Thistle

Daffodil

Shamrock

Kakoe Ha3piBanne nmeet ¢uiar BeaukoOopuranun?
The United Kingdom

The Union Jack

Jack of Britain

Ykaxkute, 4TO SIBJISIETCA CHMBOJIOM Y3jbca?
The gold harp

Rampart Lion

The red Dragon

Kak 30ByT KopoJseBy BesmkoOopuranun?

Queen Elizabeth 11

Queen Anna 1l

Queen Diana 11

. Kakoro uncia koposieBa oTMedaeT CBOii JeHb poxKaeHne?

21 April
21 March
21 August

. Kak Ha3pIiBaeTcst camoe BbICOKOE K0JIecO 0003peHus1 AHTIun?

London Eye
London tea

London tear

. Yto Takoe bur ben?

clock

tower

bell

. JIIOOMMBIA HAMUTOK AHIJIHYAH?

. tea

coffee

cola

. HazoBuTe cToimmny AHriaumn?

Edinburgh



2. London

3. Pitsbourgh

15. HazoBute crouauny llotaanauu?

1. Edinburgh

2. London

3. Pltsbourgh

16. HazoBute cTomuny Cesepnoii Upnanaun?
1. Belfast

2. London

3. Edinburgh

17. HazoBuTe cTosuny Yaiabca?

1. Cardiff
2. London
3. Belfast

18. lenexnas enmauna Bearukoopuranun?

1. Rupia
2. Real
3. Pound
4. lyra

19. Ha kakoii pexke Haxoaurcsi Jlongon?

1. Thames

2. Sena

3. Rein London

20. Kakoii npa3auuk otMeyaroT B Besiukoopuranuu 4 urous?
1. Halloween

2. Independence Day

3. New Year

3ananue Ne2. [lepeBenure TekcT

Every nation becomes special by means of its own traditions and customs. There is no
other nation that clings to the past with the tenacity of the British. They are really proud of their
traditions, they cherish them. When we think of Britain, we often think of people drinking white
tea, eating fish and chips, sitting by the fireplace or wearing bowler hats, but there is much more
in Britain than just those things. Some British traditions are royal, such as the Changing of the

Guard which takes place every day at Buckingham Palace. The Trooping of the Colour happens



on the Queen’s official birthday. It’s a big colorful parade with hundreds of soldiers and brass
bands. British holidays (Christmas, Easter, Guy Fawkes Night, Remembrance Day) are especially
rich in old traditions and customs. A traditional Christmas dinner consists of roast turkey and
potatoes, cranberry sauce, sweet mince pies and Christmas pudding. On Christmas Eve children
hang up their stockings around the fireplace for Father Christmas to fill with presents. At Easter
chocolate eggs are given as presents symbolizing new life. Guy Fawkes Night is also known as
Bonfire Night because English people burn stuffed figures on bonfires. On Remembrance Day red
poppies are traditionally worn in memory of servicemen who lost their lives in wars. National
Morris Dancing can be seen throughout the month of May in most of English villages. Groups of
men and women wear colored costumes, carry white handkerchiefs and perform their lively
folkdance. One of Englishmen’s traditions is their tender love for animals. Pets are members of
English families and are protected by law. There are even special cemeteries for animals in Great
Britain. Most English people love their gardens too. They enjoy gardening and decorating their
houses with beautiful flowers and plants. Sports play an essential part in the life of Britain and it is
a popular leisure activity. Rugby, golf, cricket, polo and horse-racing are British national sports
and they are played on village greens and in towns on Sundays.

Politeness and punctuality are typical features of all British people. They often say “Sorry”,
“Please” and “Thank you” with a smiling face and they always try to arrive on time. The British
are also traditional about their breakfast. They usually eat bacon and eggs, a toast with orange jam,
a bowl of cereals or porridge in the morning. There are over 60 thousand pubs in the United
Kingdom. Pubs are an important part of British life too. People talk, eat, drink, meet their friends

and relax there.

TectoBoe 3aganue 2 (T3)

1. Read the text and answer the questions.
A wise judge

Once there were two brothers. They worked together on their father's farm. They were very
friendly. One day their father died and left his property to his two sons. Before he died he told
them to divide the property between them. But the brothers could not agree how to divide it. Each
wanted to have the better part for himself. After some time they did not speak to each other. At
last they went to a judge who was very wise and always knew how to decide such difficult
matters. The judge listened to them attentively and then said: "The matter is very simple. We shall
divide the property in this way. One of you will divide it in the way he thinks is best and the other
one will have the right to choose any of the two parts he prefers. " In this way the matter was
settled".

Answer the given questions:



1) Where did the brothers work?

2) Who was the owner of the farm?

3) What did the father leave to his sons?

4) What did he tell his sons before his death?

5) Did the sons divide the property between them?
6) Who did they ask for help?

7) In what way was the matter settled?

2. Find the synonyms to the given words:

1. once

a)one day  b) when ¢) someday

2. died

a) lived b) thing ¢) passed away
3. to want

a) to hate b) to like ¢) would like
4. matter

a) question  b) problem  c¢) decision

5. to decide

a) to change one's mind b) to settle  c¢) to make one's mind
6. difficult

a) hard b) easy ¢) simple

7. wise

a) stupid b) sagec) clever

8) simple

a) easy b) plain c) light

9) judge

a) people b) arbitrator c) student

3. Give the antonyms to the given words:

1. brothers

a) fathers b) flowers c) sisters
2. together

a) same b) separated c) decide
3. difficult

a) easy b) hard c) simple

4. before

a) later b) after c) then
5. always

a) today b) after c) never
6) the best

a) the worst  b) the nearest c) well
4. Continue in the negative.
Example: Mother is talking on the phone, (sleep)  She isn't sleeping.
1. They are speaking, (shout)
2. Mary is running, (walk)
3. I am eating, (drink)
4 The teacher is speaking. (read)
5. Choose the right variant.
1. I..... go now. My friends are waiting.
must
have to
need




be able to
2. I.....to sleep recently.
can’t
couldn’t
haven’t been able
mustn’t
3. We’ve got plenty of time. We ..... to hurry.
mustn’t
don’t need
shouldn’t
couldn’t
4. It’s strange that they ..... be late.
must
should
could
would

4. Kputepumn oueHuBaHUS

«5» «OTJIHYHO» — CTYACHT MOKa3bIBaeT TIyOOKOE W TOJHOE OBJIAJICHHE
COAEpKaHWEM TmporpaMMHoro wmarepuana no YJ[ WHocTpaHHBIA SA3BIK B
COBEPIICHCTBE BJIAACET NOHATUMHBIM aIapaToM M JIEMOHCTPUPYET YMEHHUE
NPUMEHATh TEOPUID HA IMPAKTUKE, peuaTh pa3jnyHble NPAaKTHUYECKUE U
npodeccuoHanbHbIe 3aJa4M, BBICKA3bIBaTh W OOOCHOBBIBATH CBOU CYXKICHHS B
dbopMe TpaMOTHOTO, JOTUYECKOTO OTBETa (YCTHOTO WJIM MUCHBMEHHOTO0), a TaKXe
BBICOKMI ypOBEHb OBJaJIeHHE OOIIMMH U NMPOdeCcCUOHANTbHBIMU KOMIIETEHIIUSMU U
JEMOHCTPUPYET FOTOBHOCThH K MPO(HEeCCUOHATBHOM IeATeNbHOCTH;

«4» «X0opomo» — CTyACHT B TMOJHOM OOBEME OCBOMJ MPOTPAMMHBIN
Marepuan no Y]l MHocTpaHHBINA SA3BIK BJIAJEET NOHATHWHBIM aIlllapaToOM, XOPOIIO
OPUEHTUPYETCS B HM3y4a€MOM MAaTe€pHUalie, OCO3HAHHO IPUMEHSET 3HAaHWS UL
pelleHus] MPaKTHUYECKUX M MPO(PEeCCUOHANBHBIX 3a/lad, TPaMOTHO H3JIaraeT OTBET,
HO cojepkaHue, ¢popmMa oTBeTa (YCTHOTO HJIM MHUCbMEHHOTO) MUMEIOT OTIEIbHbIC
HETOYHOCTH, JEMOHCTPUPYET CpEAHUNA YpPOBEHb OBJaJC€HHE OOIUMU U
npo(ecCHOHANBHBIMA ~KOMIIETEHLUMSMA H TOTOBHOCTh K MNPOQecCHOHANTBHON
NESATEIbHOCTH;

«3» «y10BJIETBOPHUTEJIBHO» — CTYJICHT OOHAPY>KMBAET 3HAHUE U MOHUMAHUE
OCHOBHBIX TOJIOKECHUN MporpaMMHOro marepuaina no Yl MHocTpaHHBIN SA3bIK, HO
U3JIaraeT €ro HEMOJHO, HENOCIEA0BAaTEIbHO, JIONYCKAET HETOYHOCTH B
ONPENCIICHUN TOHATUI, B NPUMEHEHUM 3HAHUW I PELICHUS NPAKTUYECKUX U
npodecCHOHANBHBIX 3a/1ad, HE YMEeT J0Ka3aTelbHO O0OCHOBATh CBOM CYXICHHUS,
HO TIpM OTOM JEMOHCTPUPYET HU3ZKUH YpPOBEHb OBJAACHUS OOIMMMH U
npoeCCHOHALHBIMU ~ KOMIETCHIIMSIMA M TOTOBHOCTh K TPO(ecCHOHATBLHOM
JESITENbHOCTH;

10



«2» «HEeyHOBJETBOPHUTEIbHO» — CTYHEHT HMEET pPa3pO3HEHHBIE,
OeccrucTeMHbIC 3HAHUsI, HE YMEET BBIACIATh [NIABHOE U BTOPOCTENEHHOE, JOIMYCKAeT
OIIMOKKM B OMNPEAETICHUH TOHATUN, OECHOpSAIOYHO M HEYBEPEHHO H3J1araeT
nporpaMMHbIi Marepuai no Y/l MHocTpaHHbIN SA3bIK, HE yMEET IPUMEHATH 3HAHUS
JUIS pEIIeHUs MPAKTHUYECKUX M MPO(EeCcCCHOHANbHBIX 3aJa4, HE JEMOHCTPUPYET
OBJIaJIcHUE OOIMMU M MPOQPECCHOHATBHBIMU KOMIIETEHIUSIMU M TOTOBHOCTH K
1po(hecCUOHATIBHOM eATENbHOCTH.

5. UudgopmanmnonHoe odecneveHue

nepedyeHb y4eOHbIX W3JAaHUM, JIEKTPOHHBIX M3JAaHUM, 3JIEKTPOHHBIX U WHTepHeT-
pecypcoB, 00pa3oBaTeIbHbBIX MIATHOPM, IEKTPOHHO-OMOIMOTEYHBIX CUCTEM, BEO-
CHUCTEM [JI1 OpTaHU3alMi JAUCTAHIIMOHHOTO OOyYEeHHMs] W YOPABJICHHS UM,
UCIIOJIb3yeMbIe B 00pa30BaTEILHOM TPOIECCEe KaK OCHOBHBIC W JIOMIOJIHUTEIHHBIC
VCTOYHHKH.
OcCHOBHBIC HCTOYHUKH:
1. Aurmmiickuii s3pIk st ausaiinepoB (B1-B2): yueGHoe mocobwme/llleBmoBa
['.B.-2-e u3n.,nep. u gon.- M.:FOpaiit,2020-288 c.
2. Aurmmiickuii s3pIK s ausaitHepoB (B1-B2): yueO6HOe mocobwme/llleBmoBa
I'.B.-2-e u3p.,nep. u gon.- M.:FOpaiit,2023-288 c.
3. AHriauickuil s3bIK U1l CCy30B, ydeOHoe mocoOue/ Arabeksn W.II. -M.:
[Ipocnext, 2021-280 c.
4. Anrmmiickuii s3bik. ['pammatuka. COOpHUK yrpaxkHeHu#/ [ oNHUIBIHCKUMA
1O.b. — M.: KAPO,2020. - 576 c.
JlonoJiHUTeIbHbIE HICTOYHUKU:
1. AwroB, B.®. Amnrmmiickmii s3eik (Al-Bl+): yueObHoe mocobue s
cpennero mpodeccuoHanbHOro obpazoanusi/ B. @. AutoB, B. M. Autona,

C. B. Kagu. — 13-e uzn., ucnp. u ngon. — Mocksa: M3narensctBo FOpaiiT,
2020. — 234 c. — (IlpodeccuonansHoe obpazoBanue). — ISBN 978-5-534-
08943-1. — Tekct: snekrponHwid // DbC HOpaiit [caitit]. — URL:

https://urait.ru/bcode/448454

2. Taparyns C.M. Anrnmuiickuii s3bIK IS AW3alHEpOB: y4eOHUK (cpemHee
npodeccuoHanbHoe obpazoBanue) / C.M.I'aparymns. — M.: KHOPYC, 2022. —
418 c.

3. TonybGer A.Il. AHrauickuil s3bIK: yd4eO. mocoOue s CTyA. Cpel.
npod.yued. 3aBeaenui /A.Il.I'omyGes, H.B.bamok, 1U.b.CmupnoBa. — 18-¢
u3a., crep. — M.: M3gatenbekuil eHTp «Akagemuss»,2018. — 336 c.

4. Koxapckaga, E.D. Anmmmiickuii sa3bik. [Ipaktudeckuii  Kypc ajis
XYJIOKHUKOB U HCKYCCTBOBEIOB: ydeOHOEe TmocoOue i CPEIHEro

npodeccuonansHoro  obpazosanus/  E.D. Koxapckas, T. A. beins,
U. A. HoBukoBa. — 2-¢ wu3a., uchnp. u jgon. — Mocksa: M3narenbcTBO
KOpaiit, 2021.— 190c.— (IIpodeccuonanpHoe oOpa3oBaHue). —

ISBN 978-5-534-08779-6. — Texkct: anexrponnsiii / IbC IOpaiit [caiiT]. —
URL: https://urait.ru/bcode/472826
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JJIeKTPOHHBIE U31aHMA (3JIEKTPOHHBIE PecypChl)

1. MHO®OVYPOK . Benymwuit o6pa3oBarenbHblii moptan Poccun.
https://infourok.ru/perechen-elektronnih-obrazovatelnih-resursov-dlya-urokov-
angliyskogo-yazika-i-vneurochnoy-deyatelnosti-po-predmetu-531860.html

2 British Council

. https://learnenglish.britishcouncil.org/

3.Ypok .PD

https://ypok.pd/library/tcifrovaya sreda dlya uchitelej anglijskogo vazika 19483
8.html

4 nsportal.ru https://nsportal.ru/shkola/inostrannye-yazyki/angliiskiy-
yazyk/library/2018/08/27/spisok-eor-k-urokam-angliyskogo-yazyka

5. NudopmarnmonHo-o0pazoBarenbHas cpena «Poccuiickas JIeKTpOHHAS IITIKOJIa» -
https://resh.edu.ru/

6. English online http://www.abc-english-grammar.com

7. AB http://www.alleng.ru

8. Macmillan Dictionary http://macmillandictionary.com

9.Encyclopedia Britannica www.britanica.com

10. AKnacc. Buaeoypoku u TpeHaxEPHI.

https://www.yaklass.ru

11. Enqunas kommekuus mudpoBeiXx 00pa30BaTeIbHBIX PECYPCOB
https://school-collecion.edu.ru

12. nTepHet ypok. bubnuoreka BU1€0ypOKOB.

https://interneturok.ru

14. [ludposas obpazoBarenbHas cpena CI1O PROFo6paszoBanue.
DJIeKTPOHHO-0MOJIMOTEYHAS] CCTEeMA:
1. IlepeBon ¢ anramiickoro si3bika Ha pycckuii: mpaktukym st CITO / H. A. benosa. — Capatos:
[TpodobpazoBanne, 2020. — 107 c. — ISBN 978-5-4488-0628-5. — TeKcT: 3MeKTpOHHBIH //
DeKTpOHHBIN pecypc nudpoBoit oopazosarenbHoil cpensl CIIO PROFoGpa3oBanue : [caifT]. —
URL: https://profspo.ru/books/92142
2. IlpakTuyeckuii Kypc aHIIUHCKOTo sA3bIka: yueOHnoe nocodue mist CI1O / E. U. Conoseit. —
Caparos: [IpodobpazoBanue, 2020. — 139 c. — ISBN 978-5-4488-0648-3. — Tekcr:
AIIEKTPOHHBIN // DIEeKTPOHHBIHN pecypc udpoBoii odpazoBatensHol cpeasl CI1O
PROFob6pazosanue : [caiiT]. — URL: https://profspo.ru/books/92144
3. Aarnuiickuii s3bIK. YcTHas peub. [paktukym: yueonoe nocobue mist CI1O / T. C. Kyznerosa.
— 2-e u3n. — Caparos, Exarepun0Oypr: [IpodobpazoBanue, Ypanbckuii dhenepanbHbIA
yHuBepcHteT, 2019. — 267 ¢. — ISBN 978-5-4488-0457-1, 978-5-7996-2846-8. — Tekcr:
AJICKTPOHHBIN // DNEKTPOHHBIN pecypc udpoBoit oopazoBaTenbHOM cpeasl CI1O
PROFob6pa3zoBanue : [caiit]. — URL: https://profspo.ru/books/87787
4. Aarmuiickuit si361K. CIOcOOBI CJI0BOOOpa30BaHus B Ta0auIax u ynpaxHeHusx = English word
formation (tables and exercises) : mocodue i MOATOTOBKH K TECTUPOBaHUIO U dk3ameny / A. K.
Toumnuna, O. A. lllunkapeBa. — Munck: Terpanut, 2018. — 128 ¢. — ISBN 978-985-7171-04-
0. — TexkcT: 2NMeKTPOHHBIH // DIEKTPOHHBIN pecypc udpoBoit oOpazoBarenbHOi cpenbl CIIO
PROFo6pazoBanmue : [caiit]. — URL: https://profspo.ru/books/88863
5. Ctunuctuka anrauiickoro s3eika. English Stylistics: yae6noe noco6ue / JI. C. Kpoxanesa, T.
®. bypnak, C. ®. Yucras [u ap.]. — 2-¢ u3a. — MuHck: PecrmyGnmkanckuiit MHCTUTYT
npodeccuonanbHoro oopazosanus (PUIIO), 2018. — 124 ¢. — ISBN 978-985-503-762-1. —
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TekcT : A7eKTpOHHBIN // DINEKTPOHHBIN pecypc udpoBoit oopazoBarenbHOi cpeast CI1O
PROFob6pa3zoBanue : [caiiT]. — URL: https://profspo.ru/books/84892

6. TemaTnueckas JIeKCHKa aHTIIMICKOTO S3bIKa B TECTAX U YIPAKHEHHSIX: TOTOBUMCS K
HeHTpanu3oBaHHOMY TectupoBanuio / A. K. Tounnuna, JI. JI. Kaxxemckas. — Munck: Terpanur,
2018. — 128 ¢. — ISBN 978-985-7081-96-7. — TekcT: 3JIeKTpOHHBIH // DIEKTPOHHBINA pecypc
dposoii oopazoBatensHoi cpeasl CIIO PROFob6pazoBanue : [caiit]. — URL:
https://profspo.ru/books/88844

7. English Grammar Book. Version 2.0 = I'pamMaTika anriuickoro si3bika. Bepcust 2.0: yueOHoe
nocobue / H. JI. YteBckas. — Cankt-Ilerepoypr: AaTomorusi, 2017. — 480 c. — ISBN 978-5-
9500282-7-4. — TeKcT: 3IeKTPOHHBIH // DIEKTPOHHBIN pecypc nudppoBoii 06pazoBaTenbHOI
cpenbl CITO PROFo6pasoBanue : [caiit]. — URL:

https://profspo.ru/books/86214

Beb-cucrema 111 opraHu3anum JTUCTAHIIMOHHOTO 00y4YeHNsI M YIIPABJICHUS] UM
Cucrema mgucrannroHHoro oOydenus OI'AIIOY «AnekceeBCKHI KOJUIEIK»
http://moodle.alcollege.ru/
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